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How to be free

e Portfolio / Promotion

e | [te versions




Portfolio / Promotions

e Build awareness and name recognition




L Ite Versions

e The "old" way of doing things

o Still effective




L Ite version numbers

e Upgrade rates .1-1%




Ad supported

¢ Fasiest method




Ad numbpers

e CPM - Cost Per Thousand ads shown

e CPC - Cost per Click




IAd

e $5-$15 eCPM

® 5-15% fill rate




AdMob, Jumptap,
Millenial Media

e $1-1.25 eCPM

e AdMob fill rate ~80%




Ad Mediation

e Allows realtime switching between ad networks

e Critically important

e AdWhirl and Burstly




You will not have success




Freemium

e Non-Consumable items

e | evels, photo packs, other one off items

e Consumables




Case Studies




Gravity Sling

e One of first titles to be free+IAP (Nov 2009

e 450,000 downloads
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ILOOKApPPS

e $53k revenue on 1.5
Million downloads
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| atest Issues

e |AP currency backlash and reforms




Recap

e Portfolio / Promotion

* Lite versions




Q& A

Brian Robbins




